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Tap into a powerful,
affluent, targeted and
loyal audience with

As business leaders, CAs are directly involved
in all aspects of business decisions for both their company
and their clients. More than 3.5 million Canadians
turn to CAs for business and financial advice.

We reach the audience you want to access — Canada’s
key business decision-makers. Since 1911, CAmagazine
has provided the timely and compelling
information our premier business professionals need to read.

Current advertisers targeting their message
to CAmagazine readers include:

- ADP - Exact Software - Robert Half

- BDC Canada Ltd. Canada Inc.

- Bell Business - Gluskin Sheff - Sage Software
Solutions - HP - Scotiabank

- CIBC - Jefferson Wells - Simply

- Cushman - Manulife Accounting
& Wakefield - Microsoft - Syspro Software
LePage Inc. - Northern Rivers - Telus

- EDC Capital Management Inc. - Visa



Target your message
financial power base

to Canada’s

125,000

Go right to the top

62% of the Globe
and Mail’s Report on
Business Top 1,000
companies have at
least one CA in their
top six positions

a 22% of the top
officers at ROB

1,000 companies
are CAs

Average annual income

of CAs

$164,396

Source: 2005 CICA Profession Compensation Survey

readers

Powerful business
leaders — affluent
consumers

78,000 paid circulation
with readership of more than
125,000 per issue

65% Male 35% Female

Average age: 43

90% between 25 and 54 years old



The power to influence

A high percentage of
CAs are directly
involved in all types
of business purchasing
or leasing decisions

Computers: 82%

_ Business solutions: 76 %
_ Finance/Investment: 71 %
_ Office equipment: 68%

Financial software: 63%
_ Telecommunications: 62%

CAmagazine is your
route to reach this
financial power base

of Canada

» &

43% of CAs’ 65% of CAs
business decisions manage investment
involve purchases of portfolios of more
more than $100,000  than $100,000

We are the first
choice for Canada’s
decision-makers

CAs spend 57 minutes
on average reading
CAmagazine

For almost a century, CAmagazine has
been the premier information source for
Canada’s business leaders

o of CAs have taken action
79 A) based on what they read
in CAmagazine

6 6 % of CAs keep CAmagazine

for future reference



Reach your audience

100% of Canada’s

chartered accountants receive
CAmagazine

No other business magazine comes close

enRoute 2 %

Profit 3 %
National Post Business 5 %
Canadian Business 7 %

Maclean’s 9 %
R.0.B. magazine 1 O %
CAmagazine 1 O O %

All quantitative data provided by Ipsos Reid and is available upon request.



For six of the past seven years CAmagazine has captured the gold medal
for Best Issue at the Kenneth R. Wilson Awards, honouring the best

in Canadian business and specialty publishing. CAmagazine has also won
numerous other gold and silver medals in both written and design categories,
as well as Best Website.

CAmagazine: exclusive
access to Canada’s foremost business
decision-makers

CAmagazine
277 Wellington Street West

Toronto, Ontario, Canada M5V 3H2

magazine

For more information contact:

Bruce Feaver, National Advertising Sales Manager
Tel.: 416-204-3254 Fax: 416-204-3409
Email: bruce.feaver@cica.ca

Darcey Romeo, Classified Advertising Representative
Tel.: 416-204-3257 Fax: 416-204-3409
Email: darcey.romeo@cica.ca

Www.Camagazine.com

All quantitative data provided by Ipsos Reid and is available upon request.
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